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Of course, the people who

can best tell these stories are
the ones who experience it
first-hand, like the patients,
caregivers and families involved.

People like you.

HCCI
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https://www.hccinstitute.org

The Home Centered Care Institute (HCCI) is
working to collect as many house call stories as
possible. We plan to share many of the stories in
books, publications, conferences, news releases,
videos and other media.

In doing so, our goal is that more of the people
who need house calls become aware that they
exist and how to get them.

Sadly, only about 15% of the seven
million people who could benefit from
house calls can access them.

Submit your story at
HCClnstitute.org/ihearthousecalls

The first 100 people to submit stories will receive a free
"“| ® House Calls” coffee mug (offer available in U.S. only).

HOUSE CALLS

More Ways to Spread the Word about House Calls

Share photos of your house call experiences on social
media with the hashtag #ihearthousecalls and tag the
Home Centered Care Institute. HCCI will share many of
these posts through our social channels.

Visit our new HCCI online store where you can find many
“| ® House Calls"items, including mugs, shirts, bags, and
stickers. The items are a great way to share your love of
house calls with your staff, patients/caregivers, colleagues,
family members, and more.
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